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	Advertising Type
	Description
	Benefits
	Downsides

	Banner Advertising (CPM, Display Advertising)

Cost: $3 CPM to $80 CPM

	Ads are sold on an “impression” basis, whereby an advertiser purchases a set number of advertising impressions (in thousands) to run in certain placements over a certain time period. 
	· 100% control over advertising placements and creative
· Guaranteed exposure

· Proven branding vehicle

· Rich media flexibility

· Full ad serving, reporting, and tracking accountability

· Most advanced targeting capabilities (geo, demo, behavioral, etc.)
	· Lack of scalability in ad creation and media placement

· No guarantee of back-end performance

	Banner Advertising (CPC)

Cost: $.50 to $2/click
	Ads are sold on a cost-per-click basis, whereby advertisers only pay each time their ad is clicked.
	· Only pay for clicks, with the added benefit of free exposure
· Manage risk with a set budget and set number of clicks

· Effective driver of website traffic
	· Less control over where ads appear
· Most websites, especially those that offer the most robust advertising opportunities, do not offer CPC advertising

· Often spend more on a per-click basis than you would have on a CPM basis

· Publisher networks susceptible to click-fraud

	Banner Advertising (CPA)

Cost: $.50 to $5/acquisition
	Ads are sold on a cost-per-acquisition basis, whereby advertisers only pay each time their ad is clicked and someone signs-up on the landing page.
	· Only pay for performance, with the added benefit of free exposure

· Manage risk with a set budget and set number of acquisitions
· Effective driver of letters to the editor, emails to Capitol Hill, etc.
	· Less control over where ads appear

· Most websites, especially those that offer the most robust advertising opportunities, do not offer CPA advertising

· Quality of acquired data is questionable 
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	Blog  Advertising (Fixed Cost) 

Cost: $10 to $9,000/week
	Most blog ads are sold on a fixed cost for a one-week run.
	· Receive 100% share of voice

· Reach influential blog readers

· Relatively inexpensive when compared with other advertising opportunities when backing into CPM, CPC, and CPA.

· Self-serve platform simplifies the buying process (www.blogads.com)
	· No third-party ad serving in standard BlogAd 150x200 ad units limits reporting capabilities

· Creative development challenges traditional organizations

· Can only run one ad creative at a time

· Limited targeting capabilities 

	Search Engine Marketing (CPC)

Cost: $.10 to $5/click
	Ads run on search engine results pages when triggered by certain words in a search query.  Ads sold on a cost-per-click basis.
	· Only pay for clicks

· Manage risk with a set budget and set number of clicks

· Only show ads to those most receptive and at the “point of decision.”

· Self-service platform simplifies buying process
	· Proper management of search marketing is tedious and time-intensive

· Bidding model artificially inflates costs-per-click

· Scarce amounts of hyper-targeted inventory

· Limited branding impact

	Email Acquisition (CPA, Co-registration)

Cost: $.25 to $15/email
	Piggy-back your email acquisition ask on the back of related or unrelated petitions, registration processes, etc.  Only pay when an individual signs up and (often) verifies their email address.
	· Only pay for actual email addresses generated from those affirmatively signing up

· Manage risk with a set budget and set number of email addresses

· With Care2, added bonus of petition signatures, comments, awareness among Care2 audience, letters to Congress, etc.
	· Quality of acquired email addresses varies wildly from very high (Care2) to extraordinarily low (commercial co-registration ad networks).



	Donation Acquisition (CPD)

Cost: $25 to $50/donation
	Ads are sold on a cost-per-acquisition basis, whereby advertisers only pay each time their ad is clicked and someone signs-up on the landing page.
	· Only pay for performance, with the added benefit of free exposure

· Manage risk with a set budget and set number of acquisitions
	· No control over where ads appear

· Most websites, especially those that offer the most robust advertising opportunities, do not offer CPD advertising

· Extreme difficulty in forecasting performance

	CPM Formulas
	Impressions x CPM = $ Rev
1,000
	$ Rev x 1000 = Impressions

CPM
	$ Rev x 1000 = CPM

Impressions


